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Undergraduate academic year 2025/26 
 
 

Spring semester Starts Ends 

Welcome week (enrolment/induction) w/c 16 Feb 2026  

Teaching 23 Feb 2026 01 May 2026 

Assessment 04 May 2026 22 May 2026 

Marking period 25 May 2026 08 Jun 2026 

Provisional result 15 Jun 2026 NA 

Reassessment (if any)  TBC 
 
 

Summer semester Starts Ends 

Welcome week (enrolment/induction) w/c 08 Jun 2026  
 

Teaching 15 Jun 2026 21 Aug 2026 

Assessment 24 Aug 2026 11 Sep 2026 

Marking period 14 Sep 2026 28 Sep 2026 

Provisional result 05 Oct 2026 NA 

Reassessment (if any) TBC  
 
 

Autumn semester Starts Ends 

Welcome week (enrolment/induction) w/c 21 Sep 2026  

Teaching 28 Sep 2026 04 Dec 2026 

Assessment 07 Dec 2026 25 Dec 2026 

Marking period 28 Dec 2026 18 Jan 2027 

Provisional result 25 Jan 2027 NA 

Reassessment (if any) TBC 

 
*The above academic date is subject to change. 
Note: Level 5 and Level 6 schedule will be provided by the end of first semester. 
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Your course handbook contains a wealth of information. Some of it will be of more relevance 
to you later in the course than at the start of your studies. It covers many of the questions you 
will have about your course and how to locate additional information or advice. 
 
For more detailed information you will sometimes need to consult other sources, including: 
 

• Student Service Office - for details of important regulations and procedures.  

• Programme Manager- for academic information, timetable, and course structures.  
 

 
The course specification (Section 7.1 of this handbook) defines the key features of your 
course, its aims, structure and learning outcomes, and identifies all the modules you must 
study for your award. 
 
It is your responsibility to be aware of the regulations, which govern your studies as 

an undergraduate student at the University and Stanfort Academy. We provide 

guidance on the Academic Regulations via our website, including the Student 

Handbook. If you are unsure please contact your Student Service.  

 
When you join London Metropolitan University as a student you and the University form a 
formal relationship, and you become a member of our academic community. You are a 
London Met student and is studying the programme at Stanfort Academy.  You can refer to 
the Student Partnership Agreement which governs the relationship between student and the 
university. It is your responsibility to read and understand this important information. If there 
are aspects of the terms and conditions, you do not understand please contact the Student 
Service or Programme Manager.  

 

You should also note that, occasionally, the details in this Handbook, including the Course 
Specification, may subsequently be amended or revised in accordance with the policies and 
regulations without prior notice. 
 

 

 

 

Using your handbook 

In addition to these dates, you need to be aware of other important events and deadlines 
throughout the year; such as coursework submission dates, publication of the 
examination timetable, publication of results, mitigating circumstances deadlines, 
programme planning deadlines. 

https://student.londonmet.ac.uk/your-studies/your-london-met/student-partnership-agreement/
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SECTION 1: WELCOME TO YOUR COURSE / KEY CONTACTS 

 

1.1 Introduction to your Course 

 

The BA Media and Marketing course combines the study of the media, marketing and mass 

communications providing students with authentic expertise in these areas and helping them develop 

their employability profiles in marketing, media relations, and corporate communications contexts. 

The course establishes a relationship between the critical study of media and the professional study 

of marketing. This degree also explores the multifaceted ways in which media both shape and are 

shaped by our diverse socio-cultural contexts, including the impact of marketing and corporate 

communications practices on our way of life.  

Media and marketing are inextricable linked in the commercial world, and this course brings them 

together as fields of academic study and practice. In the fabric of modern life, TV streaming, 

podcasting, cinema, social media and the Web among other media serve as channels for information, 

education, politics, entertainment and the arts as well as marketing endeavours. They are also 

channels for marketing goods and services and customer engagement facilitating corporate 

communications and branding initiatives. A good comprehension of the media landscape thus 

becomes fundamental for a successful career in marketing, branding or corporate communications. 

Studying the BA Media and Marketing will empower students to critically comprehend the profound 

impact of media on our social, political, and economic spheres. Students will develop a critical 

understanding of how media shapes our symbolic world influencing perceptions, meanings and 

values. Furthermore, they will gain in-depth knowledge of fundamental marketing principles and 

practices and develop a strong grasp of corporate contexts and effective media use within these within 

these frameworks. 

The course employs a blend of traditional and innovative teaching methods fostering problem-based 

and inquiry-based learning complemented by reflective engagement. This learning approach is 

supported by diverse formats including lectures, seminars, tutorials, hands-on workshops, specially 

prepared online resources and work placements. Student learning experiences are also enriched 

through guest speakers, field trips, in-class discussions, teamwork and collaboration. The curriculum 

also integrates essential employability skills and professional practice. Students are encouraged to 

reflect on their learning journey preparing themselves for knowledge creation, life-long learning and 

leadership. 

A blended learning strategy is employed to enrich the student learning experience, facilitate 

communication between students and tutors and foster collaboration among students. The Canvas 

LMS will serve as a platform to support online activities, facilitate both formative and summative 

assessment and provide corresponding feedback.  Additionally, Canvas LMS will be used as a tool 

to access valuable online learning materials such as academic publications and other relevant online 

resources from research institutions and professional organisations. 

In addition, students will have opportunities to acquire practical skills in video and audio production, 

photography and, notably, digital content creation. Student will also develop transferable skills that 

hold value across diverse academic and employment settings. Various modules will contribute to the 

development of a broad spectrum of critical abilities and foster a creative and imaginative approach 
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to problem solving as well as effective communication. Moreover, the curriculum will assist students 

to effectively communicate marketing concepts, pitch projects persuasively and navigate the 

landscape of the business industry.  

 

1.2 Key Contacts 

 

Phone +65-6565 9786, +65-6560 5559 

School’s Website :                                                    www.stanfort.edu.sg 
 

University’s Website :                                     https://www.londonmet.ac.uk/ 

 

Email (for enquiry and feedback/ 
complaint):     

info@stanfort.edu.sg 
 

feedback@stanfort.edu.sg 
 

SkillsFuture Singapore https://www.ssg.gov.sg/  
 

 

Operating Hours 

Monday – Thursday:      9:00 AM – 9:30 PM  

Friday:      9:00 AM – 7:00 PM  

Saturday, Sunday & Public Holidays:      Closed 

  

http://www.stanfort.edu.sg/
https://www.londonmet.ac.uk/
mailto:info@stanfort.edu.sg
mailto:feedback@stanfort.edu.sg
https://www.ssg.gov.sg/
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1.2.1 Management Team 

 

1. Chief Executive Officer: Dr. Bernice Gao 

Email: bernice@stanfort.edu.sg 

  

2. Academic Affairs Director: Ms. Mar Lar 

Email: marlar@stanfort.edu.sg  

 

3. Education Manager: Mr. Dalal  

Email: dalal@stanfort.edu.sg 

 

4. Program Manager: Dr. Wang Chaochen  

Email: chaochen@stanfort.edu.sg 

 

5. Head of Department: Ms. Iris  

Email: Iris@stanfort.edu.sg 

 

6. Deputy Head of Department: Mr. Richard Zheng  

Email: richardzheng@stanfort.edu.sg 

 

7. Administrative Manager: Ms. Shirley  

Email: shirley@stanfort.edu.sg 

 

8. Administrative Manager: Mr. Ta Van Khoa  

Email: admin@stanfort.edu.sg 

 

  

mailto:bernice@stanfort.edu.sg
mailto:marlar@stanfort.edu.sg3
mailto:dalal@stanfort.edu.sg
mailto:chaochen@stanfort.edu.sg
mailto:Iris@stanfort.edu.sg
mailto:richardzheng@stanfort.edu.sg
mailto:shirley@stanfort.edu.sg
mailto:admin@stanfort.edu.sg
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1.2.2 Emergency Contacts in Singapore 

 
• Emergency Ambulance & Fire: 995 

• Non-Emergency Ambulance: 1777 

• Police Emergency: 999  

• Police Hotline: 1800 255 0000 

• Dengue Hotline: 1800 933 6483 

• Fire Hazard Reporting: 1800 280 0000 

• SCDF General Enquiries: 1800 286 5555 

• AVA Hotline: 1800 226 2250 

• SP PowerGrid (to report a power failure): 1800 778 8888 

• NEA Hotline: 1800 225 5632 

• Floods or Drain Obstructions: 1800 284 6600 

• Building & Construction Authority: 6325 7191 / 6325 7393 

• HDB Essential Maintenance Service Unit (ESMU): 1800 275 5555 / 1800 325 8888 / 1800 354 
3333 

• Drugs & Poison (non-emergency): 6423 9119 

• Weather: 6542 7788 

• City Gas (for any issues regarding gas leakages, or disruptions): 1800 752 1800 
 

1.2.3 Counselling Services in Singapore: 

• SOS (Samaritans of Singapore) -1800 221 4444 

• The Counselling Place -6887 3695 

• CareCorner Singapore -1800 3535800 

• Family Life Society -6488 0278 

• ComCare Hotline -1800 2220000 (24 Hours daily service)  

• Touchline (Counselling): 1800-377-2252 

• Touch Care Line (for caregivers): 6804-6555 

• Care Corner Counselling Centre: 6353-1180 

• Counselling and Care Centre: 6536-6366 

• We Care Community Services: 3165-8017 

1.2.4 Mental well-being 

• Institute of Mental Health’s Mental Health Helpline: 6389-2222 (24 hours) 

• Samaritans of Singapore: 1-767 (24 hours) / 9151-1767 (24-hour CareText via WhatsApp) 

• Singapore Association for Mental Health: 1800-283-7019 

• Silver Ribbon Singapore: 6386-1928 

• Tinkle Friend: 1800-274-4788  

• Chat, Centre of Excellence for Youth Mental Health: 6493-6500/1 

• Women’s Helpline (Aware): 1800-777-5555 (weekdays, 10am to 6pm) 
 

1.2.5 Online resources 

• mindline.sg 

• eC2.sg 

• tinklefriend.sg 

• chat.mentalhealth.sg 

• carey.carecorner.org.sg (for age 13 to 25) 

• limitless.sg/talk (for age 12 to 25) 

 

http://mindline.sg/
http://ec2.sg/
http://www.tinklefriend.sg/
http://www.chat.mentalhealth.sg/
http://carey.carecorner.org.sg/
http://limitless.sg/talk
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SECTION 2: UNDERGRADUATE DEGREE COURSES 

 

Undertaking study at the undergraduate level is likely to involve new and different methods 

of working compared to your previous experience. You will study specialised subject matter 

at an advanced level, relatively quickly and over a shorter period. You will be expected to 

pursue your studies with a greater degree of independence than at undergraduate level and 

to set your own learning objectives within the framework of the course. 

 

2.1 Key Features of Undergraduate Degree Courses 

 

The Course Specification (see Section 7.1) details your course curriculum and structure and 

you should study it carefully. Many features are defined by the Undergraduate Regulatory 

Framework, part of the University’s Academic Regulations. The following overview provides 

a summary of the most common features of undergraduate courses: 

 

• Full-time students starting BA programmes in every semester are taught over three 
semesters in a year, requiring approximately 40 hours of study per week. Part-time 
students undertake the equivalent overall workload over a longer period of study, 
between one- two years. 

 

• The standard award requires 360 credits: normally 120 credits per level and 30 credits 
for the Dissertation at Level 3. Any variation to this will be detailed in the Course 
Specification. 

 

• Most undergraduate modules are equivalent to 15 credits. Typically, a full-time student 
studies modules equivalent to 30-45 credits per semester (normally 2-3 modules).  

 

• The taught elements of undergraduate courses are mainly compulsory “core” modules 
and normally include one concerned with research methodology and project 
development and practice, in preparation for the dissertation or project.  

 

• All taught modules and the dissertation or project module are marked on a percentage 
scale, with a pass/fail threshold of 40%. 

 

• Based on the final aggregate of average percentage results, Bachelors Honours Degree 
awards are graded as:  

 

✓ First class (69.5% and above) 
✓ Second class upper division (59.5% - 69.49%) 
✓ Second class lower division (49.5%- 59.49%) 
✓ Third class (39.5% - 49.49%) 
✓ Fail (0% - 39.49%) 

 
 
 



                                                                

12 | P a g e  
 

 

• While most students will aim to achieve the full Bachelor qualification, all Bachelor 
courses offer the subsidiary awards of Certificate of Higher Education after they pass all 
modules at level 4, or Diploma of Higher Education at Level 5 for students unable to 
complete their full programme of study.  
 
The full list of awards and their requirements is as follows: 
 

Award Credits at level M Modules Required 

Bachelor 360 credits (Level 4,5 and 6) 
22 modules + 2 dissertation 
(30 credits) 

Certificate of Higher Education 120 credits (Level 4) 8 modules 

 
Diploma of Higher 
Education 
 

  120 credits (Level 5) 8 modules 

 

2.2 Dissertation  

 

You will register your Dissertation the same way as you do for other modules at level 6. Once 
you are registered for your dissertation, you are expected to submit it in the period for which 
you are registered. The school’s standard assessment arrangements and mitigating 
circumstances procedures apply.  

 
Formal requirements for your dissertation are set out in detail in the Module Handbook for 
your course. Please note that some undergraduate courses will require you to have passed 
research methods before you can begin your Dissertation. 
 
You should also consult the University’s Code of Good Research Practice to see whether 
these guidelines raise any issues for your own research, and discuss them with your 
supervisor. 
 
The deadline for submission will be announced for Spring, Summer and Autumn semester 
accordingly*. (*The deadline for submission is subject to change). 

 

Dissertation must be submitted via Canvas. Your supervisor will be able to confirm 

the correct mode of submission. 

 

2.3 Module registration 

Your Course Leader / Dean should provide information about the modules to you. You can 

check your module registration on your Canvas. 

 

  

http://student.londonmet.ac.uk/your-studies/mphil--phd-professional-doctorates/research-ethics/
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SECTION 3: RESPONSIBILITY OF A STUDENT 

 

3.1 Induction Programme Checklist 

 
Following your Induction Programme and Course Introductory Meetings, you should check 
that you have received the following: 

 
 a student contract confirming your course and modules 
 Canvas invitation to access all the course information and important announcement 
(Please take note that it is your responsibility to ensure you provide correct email address 
during enrolment) 
 an ID reference number (including library number and computer network username)  
 a course timetable 
 the location of your Student Service Office  
 the location of your main Library and IT facilities 
 the name of your Course Leader / Dean / Programme Manager 
 course handbook 
 Module handbook 
 Student handbook 
 Date of academic orientation (Mandatory for all students to be presented) 

 
If you miss your Induction Programme you still need to obtain all of the above items. Contact 
your designated Student Support to ensure that you know what to do and where to go. It is 
very important that you complete the enrolment process as this is what activates your status 
as a student and ensures, for example, that you appear on your module class lists. Please do 
take note that London Met will email your ID number to the school. The programme manager 
will inform you ID number via email.  
 
An orientation program is conducted for all international students and this includes; 

• Academic Programme - Overview 

• Assessment Structure 

• Assessment Grading Criteria 

• Curriculum Delivery methods 

• Lesson Time and Venue 

• School Attire  

• Graduation Requirement 

• Delay Assessment / Re-Assessment 

• Attendance Requirement (ICA / Assessment) 

• Leave Process / STP-Assessment Matters 

• Resit assessment matters 

• Medical Leave Policy 

• Computer Usage policy 

• Appeal Process 

• Assessment Result 
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• Award Certificate 

• Student Pass cancelation and renewal matters 

• Academic Code of conduct 

• Progression Pathway 

• Job Opportunities  

 

3.2 Your first semester 

 

Classes commence on 23 February 2026 and your timetable will list all the classes that you 

need to attend. 

 

Your first semester usually involves mainly compulsory (core) modules covering essential 

subject contents and skills elements in your area of study. During this first semester you will 

meet with your Course Leader who will discuss your study programme. 

 

3.3 Attendance Requirements 

 

To succeed in your course you should attend all classes and attempt all assessments 

required of you. Whilst some absences may be unavoidable you should always let your 

Module Lecturer know in advance and catch up on what you have missed. 

 

• Students must attend all scheduled classes with the attendance taken.  

• Students are not allowed to sign the attendance on behalf of their classmate(s).  

• Students will be marked as absent if they do not have a medical Certificate (MC) or do 

not have the permission from the College to miss the lesson.  

• Students are to ensure that they sign for their daily attendance during or after the class.  

• Student is not allowed to request others to sign attendance on his or her behalf. Students 

are always expected to attend school unless excused by their parents or guardians.  

• Students or parents are expected to contact the office if a student has reason to be 

absent from school. Subject to Management approval. 

• Students are not allowed to sign on the attendances without the consent or the presence 

of teachers in-charge/Management/discipline master. (Student could get warning letter 

or could face expulsion for repeated offense) 

• Students must ensure that they sign on the correct column by their names indicated in 

the Attendance sheet, if not they will be counted as absent for that particular day. 

• The minimum attendance requirement for international students is 90%. (set by ICA) 

• The minimum attendance requirement for local students is 75%.  

• International students will be expelled from school and will have their pass cancelled in 

case they do not meet the attendance requirement (90% a month) for 4 times in between 

total duration of study.  

• A certificate of attendance or completion certificate cannot be issued to those who do 
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not complete the minimum requirements of the attendance. 

 

3.3.1 ICA Attendance reports requirement 

 

The school is obliged to report to the Immigration and Checkpoints Authority (ICA) on any 

foreign student: 

 

• Whose percentage of attendance in any month during his/her study period falls below 

90% without valid reasons; (refer to the warning letter section for more details) 

• Students are required to submit medical certificate within timeframe as the school will 

have to submit overall attendance report to ICA on 7th of every month.  

3.3.2 Medical Certificates 

 

When a student is absent from class due to medical reasons, he/she is required to submit 

the original copy the Medical Certificate within 3 days from their sick leave and complete the 

Leave Application form.  

• Only medical certificates issued by registered clinic, polyclinics, or hospitals will be 
accepted.  

• Medical Certificate produced from (TCM) the Tradition Chinese Medicine will not 
be accepted. 

3.3.3 Overseas leave and sick leave application requirement 

 

• Students applying for overseas leave are required to provide relevant documents, fill in 

the guarantee letter given by the school and submit it with acknowledgement to the 

Discipline Master, before they purchase air tickets. Leave application is subject to 

Management’s approval. 

• Students who are planning to go back to their home countries for medical treatment are 

required to apply for leave from school. Once returned to Singapore, they must submit 

their home country’s original medical certificate with an English translation. (Any foreign 

medical certificate without such translation will be rejected and the student’s 

leave will be voided.) The student could also be expelled in these circumstances.    

• Any student who extends his leave or fails to report to school after leave period is over 

without valid reason, will be dealt with by the school disciplinary committee. 

 

3.3.4 Assessment requirement 

 

• Students must achieve 75% attendance for the entire module or face debarment from 

assessment. 
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• If a student is debarred, he would fail the module.  

• All overseas/local/urgent/home leave, MCs, will not be granted as valid reasons for not 

submitting an assessment. Students are required to be physically present in school at 

the point of submission. 

• Students who join the course two weeks after the commencement date will be exempted 

from that current module and they will not be penalized for not submitting their 

assessments. The fee to resit an exam will also not be imposed on them. 

 

3.4 Discipline Matters 

 

Discipline plays a crucial role in student development. Discipline policies adopt a balanced 

approach when recognizing student achievement and dealing with unacceptable behaviour. 

They are based on cultivating student responsibilities, encouraging respect and creating 

conducive environments for effective teaching and learning. Every student has the right to be 

free from bullying and intimidation. They have a right to be treated fairly and with dignity. 

3.4.1 Violation or breach of rules  

 

• Students (International Students with Student Pass (STP)) with a monthly attendance 

record below 90% attendance / Singaporean, PR or Non-STP international students 

below 75% 

• Students who failed to inform and obtain approval from the school before going on 

home-leave.  

• Student (STP/Non-STP) who takes home leaves for more than seven (7) consecutive 

school days without prior approval from the school. 

• Students (STP/Non-STP) who absent for seven consecutive school days without official 

approval from the school. 

• Students leave Singapore without prior approval from the school. 

• Students attempt to perform forgery on Medical Leave Certificate for medical leave/ sick 

leave. 

• Students who are cheating in assessments. 

• Students who commit offences against the law of Singapore governing bodies and bring 

the School into disrepute. 

• International students holding Student Pass seek employment in Singapore. (Student 

Pass holders who are caught working in Singapore will be reported to ICA and their 

Student Pass will be cancelled; Student’s Pass holders are not allowed to be engaged 

in any form of employment, business, profession or occupation in Singapore whether 

paid or unpaid.) 

• Students who persistently misbehave despite advice and warnings from School. 

• Students who consistently not following the school rules on school attire (proper uniform/ 

appropriate attire (no shorts and no slippers)/ No brightly dyed hair color / footwear/ no 

wearing of caps) and personal hygiene (clean shave) despite several advices and 
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warnings from the school.  

• Students who perform disruptive actions/ words against school teacher/ staff/ 

classmates. 

• Students who attempt scuffles within the school compound.   

• Underage students caught smoking within the school compound. 

• Students sign on official documents without the presence of teachers/staff. 

• Students sign on behalf of classmates or instructed others to do likewise. 

 

3.4.2 ICA Rules and regulations 

 

• The students shall not be adopted by any Singapore Citizen or Permanent Resident in 

Singapore.  

• The students shall not indulge in any activities that are inconsistent with the purpose for 

which the Student’s Pass has been issued.  

• Foreign students are not allowed to enroll in any other institution than the stipulated 

institution (Stanfort Academy) on the Student’s Pass;  

• The students shall not be involved in any criminal offences in Singapore. 

• The students shall not remain in Singapore after the expiry of the Student’s Pass. 

 

3.4.3 Student Pass requirements 

 

They are as stated by the In-Principle Approval letter from the Immigration and Checkpoints 

Authority (ICA): Students are required to note the following conditions: 

• He / She is only permitted to attend the course at the school as stated in this In-Principle 

Approval letter;  

• He/ She shall attend the class regularly; and 

• He/ She shall surrender the Student’s Pass for cancellation within seven (7) days of the 

date of cessation or termination of studies. 

3.4.4 Manners and code of conduct 

 

The school aims to provide a safe and conducive environment for all our students and staff. 

We expect everyone to observe proper conduct and exercise certain duties and obligations 

within the premises. Students must always maintain the following conduct  

• Students need to be well-groomed  

• No brightly dyed hair colour  

• Students always need to wear their uniform according to school’s rule (if applicable) 

• Students must be respectful of teachers, staff, and fellow classmates.  

• No vulgar language/rudeness, defiance or violence towards teachers/staff/classmates 
is allowed in school. 

• Students should not make boisterous behaviour/ Harassment/ intimidation/ 
discrimination that make other people disturb on and off the premises. 
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• Food and drinks are not allowed in the classroom. 

• Students are not allowed to enter the staff counter/management/teachers room without 
permission. 

• Smoking is always strictly prohibited in the premises. 

• Gambling or playing card game is strictly prohibited. Any student caught gambling or 
playing cards would face disciplinary action. Repeat gambling offenders may eventually 
face expulsion from our School. 

• No fighting or acts of disturbance.  

• Listening to audio devices (e.g. MP3 player) or viewing video devices (e.g. multimedia 
player) is not allowed in class.  

• Video taking during class lesson is not allowed in class. 

• Downloading illegal software or visiting pornographic websites 

• Do not forge medical certificates or other official documents. 

• Do not forge signature on behalf of classmates or instruct others to do likewise. 

• Do not cheat in any ways during Examination. 

• The use of hand phones during lessons and assessments/tests is not allowed. All such 
equipment must be switched off. 

• Illegal acts which violate Singapore law 

• Any form of vandalism/theft will not be tolerated. Students found guilty of vandalism will 
be severely dealt with. 

• Intentional damage to the school property; (drawing on tables/walls) (jumping on chairs) 

• Always report any damage of School property to the nearest instructor, lecturer or staff.  

• An act of vandalism is strictly prohibited, and the students must pay for any wilful 
damage to the school’s equipment/properties and facilities. 

• Weapon possession; sale, possession & distribution of any illegal substance, drugs, 
materials, theft or vandalism 

• No littering, spitting or any form of vandalizing act is allowed in classrooms and public; 

• No unauthorized removal of books from the library. 

• No unauthorized removal of computer from the IT room. 
 

Any student found to be violating rules, regulations or laws of government bodies will 

be subject to appropriate disciplinary action by the relevant authorities. In severe 

cases, a student may be expelled from his course of study or face deportation.  

 

Some misconduct may result in immediate termination and possible prosecution. The 

student will face expulsion. 

 

3.4.5 Consultation for breaching rules 

 

Any student found to have violated rules, and regulations of the school will be subject to 

disciplinary action. In severe cases, a student may arrange for consultation sessions with our 

school Counsellor. 
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Consultation adopts a soft-skill approach to help students understand and deal with their 

misbehaviour. The intent is reformative rather than punitive and sets out to create a conducive 

learning environment. 

 

• A report/record will be written by the discipline master before he/she conduct the 

consulting session with the students 

• After each consulting session a consulting report will be filled in accordingly for next 

consulting review purpose 

• During the consulting period the students will be observed under the below few points. 

(behaviour/ manner/ conduct/ appearances) 

• If the student still does not have any improvement after the consulting period, he/she 

will be dealt with according to the school rules if he/she repeats the offence again. 

 

3.5 Verbal Warning & Warning Letters 

 
Student will be issuing warning letters as per following ground. 

(i) A verbal warning letter is a letter which indicates a verbal warning given to those 

whose attendance are lesser than 90% (International students) for no valid reason 

for the first time.  

(ii) The First warning letter is a letter which is a written warning given to those whose 

attendance is lesser than 90% (International students) for no valid reason for the 

second time. 

(iii) The Final / Stern warning letter is a letter which is a written warning given to those 

whose attendance is lesser than 90% (International students) for no valid reason for 

the third time. 

(iv) After issuing the Final / Stern written warning letter an expulsion letter will be issued 

to the student on the same month.  

(v) Student will be given 7 working days to submit his/her appealing letter in which an 

appeal fee will be charge accordingly. (subject to management approval)  

(vi) If student’s appeal is accepted, he/she will need to sign on a guarantee letter to 

ensure/promise that such action/behaviour will not occur again. 

(vii) If student’s appeal is not successful, the College management will inform student the 

appeal result/outcome within time frame. 

 

For Local Students (Non STP Holders): 

Local students studying under Stanfort Academy who does not hold any student pass, are 

also held responsible for low attendance. The attendance department of Stanfort Academy 
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takes intervention measures against the Non-STP students through consistent reminder 

email so that students are repeatedly inform about their low attendance. 

 

• A student whose attendance has fallen below 75% for the first time, they are sent First 

reminder through email as warning to be careful with their attendance and meet the 

required monthly attendance. 

• A student whose attendance has fallen below 75% for the second time, they are sent 

Second reminder as warning to be careful with their attendance and meet the required 

monthly attendance. 

• A student whose attendance has fallen below 75% for the third time, they are sent Third 

and final reminder as warning to be careful with their attendance and meet the required 

monthly attendance.  

 

Note: Stanfort Academy will not be able to make any exceptions, adjustments, or 

interventions to students regardless of their visa status, if attendance continues to fall below 

the required level despite this warning / reminder. 

 

3.6 Expulsion of Students 

 

• Students are subject to immediate expulsion for serious misconduct and/or any breach 

of school rules and regulations. The school reserves the right to expel any student who 

has not made any payment OR exceeds payment deadline more than 1 month stated 

in student contract. Student does not attend classes for more than seven (7) 

consecutive school days without any valid reason. Student receiving 3 written warning 

letters from school for violation of school rules.  The expelled student must pay the 

outstanding course fees. 

• Foreign students holding the Student Pass must observe the rules and regulations set 

by ICA. Any breach of the rules my result in the rejection of Student Pass Application or 

cancellation of Student Pass. 

3.6.1 (7 days) consecutive absent 

 

Student who fails to attend class for a continuous period of 7 days or more without a valid 

reason, he/she will be expelled from school.  

 

3.7 Use of IT facilities 

 

Access to the School's computer systems and network facilities requires students to accept 

certain responsibilities and obligations. Students must accept their responsibility to use the 

facilities only for appropriate authorized purposes. The school reserves the right to intercept 
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and examine all network communications where this is necessary to ensure the effective 

running of systems, and to ensure compliance with these regulations.  

Students are expected to comply with all legal obligations concerning copyrights and shall not 

install any software or data into the school’s computers or copy any software or data from the 

school computers. Students caught infringing the Copyrights Act by the authorities will be 

personally liable. Student must save all their data into their own floppy disk/ thumb drive at 

the end of each lesson. The school will not be responsible for any data lost, and any data 

saved in the local hard disk drive will be at their own risk. 

 

3.8 Your timetable 

 

The class timing is from 9.00am to 6pm, Monday to Friday. Each module may have different 

class schedule. Please get the timetable from the Student Service Office before the semester 

commences. For part-time students, your class time is either weekdays evening or week ends. 

 

3.9 Your studies with London Met 

 

As an undergraduate student, you will be seeking to develop your learning at a more 

advanced level and your course will provide many opportunities to acquire new knowledge 

and skills. To make the most of the opportunities available you need to organise and plan your 

learning to help you manage your time effectively 

 

Assessment is an important feature of study at undergraduate level. Each Module Booklet 

sets out detailed assessment requirements and learning outcomes, providing a focus for your 

studies. There are various forms of assessment and modules often involve a combination of 

examination and coursework or presentation. It is important that you understand clearly the 

expectations and deadlines for each item of assessment. 

 

You should be aware that all the various coursework assessments and examinations have to 

be completed for the achievement of your final award. In addition to attending the timetabled 

sessions, you will need to study in your own time. You should expect to spend 12-14 hours 

per week on each module, making a 40 hour per week commitment for a full-time student. 

Part-time students need to plan a similar time commitment for each module, but will generally 

be taking fewer modules at any one time. 

 

Independent study is particularly important when planning work for your dissertation or 

project. This is a substantial piece of work, to be developed and completed over a relatively 

lengthy period, with much of the writing concentrated in the final stages. Working closely with 

your assigned supervisor, you will need to plan your work carefully, with initial discussion to 

define the topic, preparatory research and reading, planning the structure of the research and 

final report, writing and re-writing particular sections and drafts. 
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Please be respectful of the learning environment and remember to switch off your mobile 

phone before entering all classes and study areas. 

 

 

3.10 Feedback on your assessments 

 

• Assessment feedback is a critical part of your learning experience and supports 

successful achievement on your course. You will receive feedback during the module 

as well as at the end. 

 

Feedback can be:  

• formative – it provides you with feedback on progress of your work. The work may or 

may not contribute to the overall module grade.  

• summative – it provides comments in respect of your performance in relation to intended 

learning outcomes and requirements for a piece of assessment.  

During your course you will probably receive feedback in a number of ways:  

• in teaching sessions to the whole class or to you individually;  

• orally or written using a feedback sheet on your work;  

• via Learning Management System (Canvas), the online space for modules – written 

and/or audio feedback;  

You are entitled to receive feedback on all assessments, normally after the assessment 1. 

For assignments submitted during the module – especially where feedback can be delivered 

within timetabled class sessions - the module team will help you to understand how to improve 

future submissions. For end-of-module assignments feedback may be given on-line but you 

can request a meeting with your module tutors to help you understand why they have awarded 

the grades you received. 

All arrangements for coursework and feedback return will normally be stated in Module 

Booklets. This should include: 

• due dates for coursework submission; 

• dates when coursework feedback will be distributed in class; 

In summary: plan your learning strategy; allocate enough time; attend all of your module 

lectures, tutorials and other sessions; start assignments well in advance; seek advice and 

help when you need it; use the learning resources offered; and, enjoy the learning experience! 
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• dates when coursework feedback can be collected from the module lecturer; 

• the format by which assessment feedback will be given; 

• the process by which end-of-module coursework can be collected following the 

publication of the result concern.  



                                                                

24 | P a g e  
 

 

SECTION 4: COMMUNICATION, INFORMATION AND ADVICE 

 

4.1 Your University IT account 

 
You use the same IT account to access University IT systems and Library electronic 
resources. Your account name will you email to you that you receive at enrolment and is 7 
characters in length (e.g. ABC1234). Your password (which you would have already used 
during pre-registration) was initially set as your date of birth (DDMMYYYY) so, if you have not 
already done so, please do change it to something more secure at: 
https://password.londonmet.ac.uk/ 
 

4.2 Communication 

 

We do our best to keep you informed of what you need to know at all times. We use the 

Canvas to provide much of the information you need so it is essential to familiarise yourself 

with the University website. Other than that, we will contact you via Canvas and personal 

email so it is essential that you check your email and Canvas on a regular basis.  

 

4.3 Your contact details 

 

In the event where any information is changed regarding the changes of the course timetable, 

examination registration date, the school ensures that the students are promptly notified 

through available practical modes (Canvas and Email) and sufficient time is given to students 

to prepare for these changes. The students need to notify the school without delay of any 

changes of address and telephone number. 

 

4.4 Evision 

 

Evision is the University’s online facility that allows you to access your personal student record, 

and is where you check your official exam results and other forms that you may need. You 

can view your: 

• personal and contact details (can be updated online) 

• registered modules 

• enrolment and progression 

• module results (available from notified date of publication) 

• details of final award 

  

 

 

 

https://password.londonmet.ac.uk/
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4.5 Stanfort student portal 

 

The school normally released provisional results within 1 month from the marking period via 

Stanfort Student Portal. This is only provisional result and your final result will be release via 

London Met Evision portal.  

 

4.6 Canvas- online module resources 

 

Canvas provides online support for your modules, enabling you to communicate with your 

tutor and other students. Course materials, information and assessments are available on 

Canvas. Canvas requires your user name and password. Please click here for login.  

 

4.7 Service Assurance 

 

We assure that our services and course delivery system are suitable, adequate and effective 

through continual improvement. We will conform to applicable statutory and regulatory 

requirements without exception. We will take immediate action to control any 

nonconformance that may arise during delivery of courses. 

 

4.7.1 Key Performance Indicators as follow: 

 

Effectiveness of training program  - 85% 

Effectiveness of trainer             - 85% 

Effectiveness of facilities   - 85% 

Student support & services   - 85% 

Student Retention Rate    - 80% 

 

SA has more than 40 lecturers including Full-Time and Part-Time who are well-qualified 

instructors/ lecturers experienced in modern teaching methods and committed to success of 

the students. The school has registered all teachers with SkillsFuture Singapore (SSG).  

 

Teacher- student ratio can be checked under the respective course on school website.  

 

The management, administrative and customer service managers provide the students help 

in dealing with personal, administrative, or academic problems or with special issues. They 

assist International students with: 

 

• Application and renewal of Student Pass 

• Airport Pickup and Visa application (upon request) 

• Assistance in arranging for accommodation in Singapore 

• Free Pastoral Counselling 

https://stanfort.edu.sg/online/student-portal/
https://stanfort.edu.sg/online/student-portal/
https://stanfort.instructure.com/login/canvas
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• Academic advising on their further education in Singapore or overseas 

• Assistance to students 

• Assistance in adapting to the new environment  

• Advice on career opportunities 

• Internship arrangements and preparations for interview (for courses with OJT) 

• Advice on internal grievance procedures  

• Arrangement for Medical check-up 

• Assistance in the claim of Medical Insurance 

• Helping to enrol into Government School or Polytechnics or Junior School 

• Arrangement for Local sponsorship 

• Orientation program 

• Assist in Security Deposit 

• Arrangement for local educational tours 

• Arrangement for opening of bank account and banking services 

 

4.7.2 Your Student Service Office  

 

The student service office is the place to go for any query related to your studies or your time 

at the school. The student service centre is also the gateway to the wealth of other support 

services offered, such as Student Services (Student Money and Accommodation Advice, 

Counselling Service, Disabilities & Dyslexia Service), finance and learning support services. 

During your Induction Programme, you will be informed of the location of your student service 

centre.  

 

4.8 Academic, Pre-course and Academic Counselling Program 

 

The school provides comprehensive pre-course, academic counselling and special/ 

personalised counselling services for all students. 

 

The pre-course counselling serves the following purpose: 

• Career Exploration: Academic counsellors assist students in exploring career 

interests and aligning their academic goals with future career aspirations. They provide 

information about different courses available based on career paths, educational 

requirements, and opportunities for further study or training with Stanfort Academy. 

• Course Selection Guidance: SA’s counsellors help students choose courses that 

align with their academic strengths, interests, and career goals. They may also advise 

on advanced placement courses and other opportunities for academic enrichment. 

Course outline and module synopsis are clearly stated on the brochures of the respective 

course and students are provided with the course brochures upon enquiry of the course to 

enable them to make informed choices before application.  
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The School Course Consultant gives pre-course counselling services, which includes: 

• Individual assessment of the prospective student’s needs and capabilities and providing 

tailored solutions to ensure effective learning experience; 

• Providing marketing collaterals and schedules so that the student can make informed 

choices; 

• Providing appropriate guidance and advice on the suitability of the courses available; 

• Providing career guidance relating to the courses available; 

• Academic care for weak students and providing extra English classes for students to 

improve their better academic results in the exams that they are sitting for 

 

Course consultants and administrative staff of the respective department are provided with 

trainings to ensure that they provide the respective students with good guidance. 

 

The school has engaged 1 full-time staff for their academic counselling. 

 

The Academic Counselling program of SA serves following benefits: 

• Study Skills Development: Counsellors teach students effective study skills such as 

time management, note-taking techniques, and test preparation strategies. These 

skills are essential for academic performance and long-term success. 

• Support for Academic Challenges: When students face academic challenges such 

as low grades or difficulty understanding course material, counsellors provide support 

and resources. They may recommend tutoring, academic workshops, or interventions 

to help students overcome obstacles. 

• Transition Support: Academic counsellors in Stanfort Academy assist students 

during transitional periods. They provide guidance on academic expectations, course 

prerequisites, and extracurricular activities that can boost students morale.  

• Monitoring Progress: Counsellors of SA monitor students' academic progress and 

provide feedback on their performance.  

• Motivation and Confidence Building: SA’s Academic counsellors motivate students 

to take ownership of their academic journey and build confidence in their abilities. They 

provide encouragement and reinforcement to help students stay motivated and 

resilient in the face of challenges. 

The Special and personalized Counselling program of SA support follow: 

 

• Tailored Support: Each student is unique, and personalized counselling allows for 

tailored support based on individual needs, strengths, and challenges. This way 

ensures that students receive interventions and guidance that are relevant and 

effective for their specific situation. 

• Improved Academic Performance: Counselling can help students identify barriers to 
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learning, develop effective study habits, set academic goals, and improve their overall 

performance in school. By addressing academic challenges early on, students can 

experience greater success and confidence in their abilities. 

• Behavioural Improvement: Behavioural issues can often interfere with academic 

success. Personalized counselling offered by SA helps students understand and 

manage their behaviours, develop coping strategies, and learn social skills. This can 

lead to better relationships with peers and teachers, as well as a more positive learning 

environment. 

• Emotional Support: Many students face emotional challenges such as stress, 

anxiety, depression, or trauma when they first land in Singapore. SA's personalized 

counselling provides a safe space for students to express their feelings, process their 

experiences, and learn healthy coping mechanisms. This emotional support is crucial 

for overall well-being and academic engagement. 

• Building Resilience: Through personalized counselling, students of Stanfort 

Academy develop resilience and learn how to overcome challenges effectively. This 

resilience not only supports academic success but also prepares them for the 

complexities of adulthood. 

• Early Intervention: Identifying and addressing academic or behavioural concerns 

early can prevent them from escalating into more significant issues. Personalized 

counselling enables early intervention strategies that can mitigate potential long-term 

consequences. 

 

4.9 Pastoral Counselling Program 

 
The School provides comprehensive pastoral counselling services for all students. 

 

Stanfort Academy is in collaboration with Executive Counselling & Training Academy 

(ECTA) which is located at level 8 in the same building to give advice to students with stress 

and serious emotional concerns or problems ranging from academic difficulties to personal 

or social issues and with difficulties such as adjustment problem, relationship problems etc. 

The student can approach the Administrative Staff of the respective department for 

appointment with the Counsellors. 

 

The Pastoral Counselling program of SA includes 

• Providing emotional support for students to help them cope with mental stress 

relating to a new environment or course demands; 

• Implementing programs to create a culture and climate of care, trust and friendliness 

that encourage student attendance and involvement 

 

In case of needs, students are encouraged to get the professional help from the following 

Voluntary Free Counselling Services in Singapore: 
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• SOS (Samaritans of Singapore) -1800 221 4444 

• The Counseling Place -6887 3695 

• CareCorner Singapore -1800 3535800 

• Family Life Society -6488 0278 

• ComCare Hotline -1800 2220000 (24 Hours daily service) 

 

4.10 Academic Support and Academic Tutors 

 

As part of our absolute commitment to student experience and achievement every student is 

allocated an academic tutor and/or academic mentor from the School. The academic tutors 

and mentors offer academic advice and academic support to students (i.e. personal 

development, progress, goal setting, academic writing). They work closely with course 

leaders within an integrated network of support services. 

 

4.11 Learning Development Support 

 

A range of learning development support is available to all students wishing to make the most 

of their time studying at Stanfort Academy. This includes: 

• advice from module lecturers, Dean and Programme Manager; 

• online tools, resources and advice for developing writing, presentation, critical analysis 
and other academic and study skills, available via the Canvas LMS  

 

4.12 Course Leader / Dean 

 

Course Leaders / Dean are the main contacts for personal academic advice, including 

programme planning and approval, and are also responsible for the day-to-day organisation 

of your course. They support systems for positive student engagement, achievement and 

progression and are also a source of valuable advice for other matters. They should be the 

first port of call if problems arise as they are able to: 

• provide you with academic advice on all aspects of your studies and progress 

• explain the implications of assessment results and associated feedback on your 

academic performance 

• advise you on managing and planning your studies; 

• refer you to Student Service Office for support regarding personal problems, housing, 

health and finance. 
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4.13 Module Leader 

 

Module lecturers are members of academic staff who lead the modules contributing to your 

programme of study and are key to your learning experience. They should be your first port 

of call for academic advice on topics you do not understand following a lecture or seminar. 

All Module Lecturers have “office hours” – these are set times during the week when they are 

available for consultation.  
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SECTION 5: YOUR VOICE COUNTS 

 

To better serve the community, the management and the team look for opportunities to 

improve the programs and service quality of SA. The school has put in place an open 

communication system to collect feedback from the students. The management and the 

administrator of each course are always available to discuss issues relating to the 

inconveniences, the service and the course. The students can make their views known to the 

management. All the feedback from the students is taken as positive step towards improving 

the quality of the service and maintaining and enhancing the quality of course delivery. The 

school values the students’ feedback and will make every effort to investigate their 

suggestions and complaints. Their input will be carefully considered, and changes will be 

implemented to enhance the school’s service level to meet the customers’ expectations.  

 

Have your say 

The school is committed to giving the students the opportunity to let the school know how 

things work and where they need improvement. The school runs a regular Student Evaluation 

which they are asked to complete; their responses inform future planning needs.  

 

5.1 Resolution of Complaints 

 

The school provides quality customer service and training. Any student who has grievance or 

complaint can lodge the matter to our administration office for proper attention. An immediate 

acknowledgement will be processed.   

 

Students are advised to immediately contact the management and respective administrator 

who will listen, assist in making decisions, and help to facilitate a prudent and responsible 

course of action within 21 days. The management and administrative staff are available in 

such cases 
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SECTION 6: YOU’RE A-Z ESSENTIALS 

 

6.1 Admin Staff – Student Service Staff 

 

Student Service Staff are qualified to provide learning support and information skills training 

and ensure that, where possible, the appropriate information resources you need are 

available throughout your course. 

 

Your dedicated staff can help you acquire valuable information literacy skills which will enable 

you to locate, retrieve, evaluate and use the most relevant resources for your research for 

specific assignments and projects. 

 

6.2 Academic Misconduct 

 

You are responsible for ensuring that all work submitted is your own, and that it is 

appropriately referenced. The University does not tolerate cheating of any kind and all 

students must respect all relevant academic conventions and practices, and must not give or 

receive unpermitted aid in relation to any assessed work. You are strongly advised to 

familiarise yourself with the General Student Regulations on Student Conduct, which list a 

range of categories of academic misconduct and associated penalties, covering instances of 

academic misconduct (plagiarism, collusion, exam cheating). From the outset of your studies 

you should receive information and guidance on referencing conventions and group work 

activities to ensure that you do not contravene the University’s Regulations. If you are unsure 

about referencing, paraphrasing or group work activities (and what may constitute collusion 

in such activities), you should seek advice as soon as possible from the Module Leader. 

Further information can be accessed academic misconduct. 
  

6.3 Academic Regulations 

 
We provide guidance on most aspects of the academic regulations via Student Zone. If you 
are unsure please contact your Student Service Staff or Module leader. 
 

6.4 Academic Appeal Process 

 

The deadline for submitting an appeal is 10 working days from the date of publication of the 

results concerned or the notification of the termination of your student registration. Your 

completed form and supporting evidence must be submitted in person to the Student Service 

Office by the specified deadline or by post or email to the Student Service Office, to arrive by 

the specified deadline. Appeals received after the deadline cannot normally be considered.  

 

 

 

http://student.londonmet.ac.uk/your-studies/student-administration/rules-and-regulations/academic-misconduct/
http://student.londonmet.ac.uk/your-studies/student-administration/rules-and-regulations/academic-regulations/
http://student.londonmet.ac.uk/
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Prior to submitting an Appeal you should familiarise yourself with the procedures for the 

submission of appeals, Students should also familiarise themselves with the General Student 

Regulations on Complaints and Appeals. 

 

6.5 Appeal for Expulsion  

 
All applications for an appeal include documentation evidence to verify that the student has 

valid reasons to apply for an appeal. If a student is unable to provide the required 

documentation, then the request will not be accepted/ considered. The Stanfort Academic 

Board will consider the appeal application case by case basis. The appeal result may fail due 

to lack of documents evidence or valid reasons. The school will notify the candidate/ appellant 

of the outcome in writing. Appeal charges are non-refundable. 

 

6.6 Course Transfers 

6.6.1 Terms and Condition for Course Transfer 

 

A Student who has decided to transfer from the existing Course to another course within SA 

shall be deemed to have withdrawn from the current Course as otherwise agreed between 

SA and the student.  

 

A student who wishes to transfer from one course to another within London Met must 

complete the Transfer Form, which is obtainable from the Administrative staff.  

 

An administrative fee (Local/ Non-STP student: $50.00 and STP student: $100.00) 

(Subject to change) is payable per request for transfer.  

 

6.6.2 Internal Processing of Course Transfer Request 

 

The request will be considered by the management. The application will only be considered 

if the student meets all the pre-requisites of the new course. The decision of the University is 

final.  

 

Approval for course transfer will be granted on a case-by-case basis subject to the student 

meeting the admissions requirements of the new course. Once the request for transfer is 

approved, the existing Student Contract shall be terminated, and the Fee Protection 

Insurance of the existing course will be terminated with the insurance provider.  

 

For the international student, the School will have to submit a new application for a Student’s 

Pass, on the understanding that the new application is subject to ICA approval. 

 

http://student.londonmet.ac.uk/your-studies/student-administration/rules-and-regulations/appeals/
http://student.londonmet.ac.uk/your-studies/student-administration/rules-and-regulations/appeals/
http://student.londonmet.ac.uk/your-studies/student-administration/rules-and-regulations/appeals/
http://student.londonmet.ac.uk/your-studies/student-administration/rules-and-regulations/
http://student.londonmet.ac.uk/your-studies/student-administration/rules-and-regulations/
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If the student's application is approved by the management, he/she will be deemed to have 

withdrawn due to other reasons from the previous course. Balance of student’s money can 

be transferred to new course.  

 

For international students transferring to another course within SA, the Student’s Pass 

application for the new course will be submitted to the Immigration and Checkpoints Authority 

(ICA) for approval. A processing fee is payable to ICA for the transfer of Student’s Pass to 

the new programme. The transfer will only take effect after ICA approves the transfer of the 

Student Pass. The school will not be held liable for the transfer.  

6.6.3 Formalities for Transfer  

 

Once the request for transfer is approved by ICA, new Student Contract is needed to be 

signed. Subject to SA’s Refund Policy, any remaining fees from the existing course will be 

transferred to the new course and the student will have to top up the difference in fees (if any) 

and a new Fee Protection Scheme (FPS) will be purchased for the new course. 

 

6.6.4 Timeframe for processing transfer request: within 7 working days 

 

The school will acknowledge receipt of transfer application within 3 working days and notify 

student of the decision within 7 working days from the date of receipt of the signed and duly 

completed Course Transfer Form.   

 

If you intend to change course you should seek advice from the student service centre. Do 

not stop attending your course until a transfer has been agreed and confirmed in writing to 

you. 

 

6.7 Coursework Submission 

 

When handing in coursework you must ensure you have understood and followed all the 

instructions provided by the Module Lecturer. For each coursework assessment, the type 

of submission will be: 

• an ‘Online Submission’ via Canvas 
 

It is important you retain your confirmation email or electronic receipt in case of future queries. 

Students are advised to set up a coursework receipt folder in their email. It is also essential 

that you keep a copy of the coursework until the results are published on Evision. 

 

6.8 Criminal Convictions 

 
If you are a student with an unspent criminal conviction, or you are charged, convicted or 
cautioned for an offence during your studies, you must notify the school  
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Relevant offences are offences involving any kind of violence (including threats); sexual 
offences; harassment or stalking; supply of controlled substances; offences involving 
firearms, explosives, knives or other weapons, or arson; or terrorism offences. 
 
If you are studying on a relevant course or undertaking regulated activity as part of your 
course, you must immediately notify your Course Leader if you 
 

• have any unspent criminal convictions or any spent criminal convictions that are not 
eligible for filtering 

• are charged, convicted or cautioned for any criminal offence; or 
• are subject to a formal child protection investigation (or any member of your household 

is), 
• are barred from working with children or vulnerable groups or in a regulated activity  

 

Relevant courses include (but are not limited to) Dietetics, Counselling Psychology, Social 
Work, Initial Teacher Training (e.g. PGCE), Primary Education, Early Childhood Studies, 
Montessori Early Childhood Practice and Early Years Education. Regulated activity includes 
(but is not limited to) activities which involve working closely with children or people in 
vulnerable circumstances, such as caring for, training, supervising or being solely in charge 
of them. 
 
 

6.9 Illegal acts which violate Singapore law 

 

Any form of vandalism/theft will not be tolerated. Students found guilty of vandalism will be 

severely dealt with. 

• Intentional damage to the school property; (drawing on tables/walls) (jumping on 

chairs) 

• Always report any damage of school property to the nearest instructor, lecturer or staff. 

• An act of vandalism is strictly prohibited and the students have to pay for any willful 

damage to the School’s equipment/properties and facilities. 

• Weapon possession; sale, possession & distribution of any illegal substance, drugs, 

materials, theft or vandalism 

• No littering, spitting or any form of vandalizing act is allowed in classrooms and public; 

 

Any student found to be violating rules, regulations or laws of government bodies will 

be subject to appropriate disciplinary action by the relevant authorities. In severe 

cases, a student may be expelled from his course of study or face deportation.  

 

Some misconduct may result in immediate termination and possible prosecution. The 

student will face expulsion. 
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6.9.1 Consultation for breaching rules of the school 

 

Any student found to violating rules and regulations will be subject to appropriate disciplinary 

action by the school. In severe cases, a student may be required to attend consultation 

sessions with our school counsellor. 

 

Consultation adopts a soft-skill approach to help students understand and deal with their 

misbehaviour. The intent is reformative rather than punitive and sets out to create a conducive 

learning environment. 

• A report/record will be written by the discipline master before he/she conduct the 

consulting session with the students 

• After each consulting session a consulting report will be filled in accordingly for next 

consulting review purpose 

• During the consulting period the students will be observed under the below few points. 

(behavior/manner/conduct/appearances) 

• If the student still does not have any improvement after the consulting period, he/she 

will be dealt with according to the school rules if he/she repeats the offence again. 

 

6.10 Criteria for Awards 

 
The undergraduate Awards Framework, the list of all of the University’s undergraduate 
awards, can be found at the beginning of Section 4.1 of the Academic Regulations. Section 
4.2 of the Academic Regulations details the minimum criteria for each of undergraduate 
award. 
 

6.11 Disabilities and Dyslexia 

 

The school can assist you if you have a disability, long-term medical or mental health 
condition or a Specific Learning Difficulty (e.g. dyslexia or dyspraxia). You will need to provide 
medical evidence of your condition, or a full post 16 diagnostic assessment for Specific 
Learning Difficulties (SpLDs). If you are eligible for support, our Advisers can help you obtain 
a range of adjustments depending on the level of need identified. Support can include: 

• notes/hand-outs in advance 

• permission to record lectures 

• individual assessment arrangements (e.g. extra time, use of a computer, sheltered 
accommodation, amanuensis), alternative assessment arrangements 

• extended library loans 

• accessibility related classroom adjustments 

• screening for a Specific Learning Difficulties (dyslexia) 

• Individual Needs Assessment Report, to identify any adjustments to support you in 
your studies 

• advice and guidance in applying for study-related funding e.g. the Disabled Students’ 
Allowance(DSA) 

• assistance with arranging specialist tutoring, mentoring, communication support 

http://student.londonmet.ac.uk/your-studies/student-administration/rules-and-regulations/academic-regulations/
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Please Note: 

1. There are some aspects of course assessment that cannot be changed. These are 

known as ‘competence standards’. A ‘competence standard’ is defined in the Equality 

Act 2010 as an academic, medical, or other standard applied for the purpose of 

determining whether a person has a particular level of competence or ability. These 

standards must be essential to the course and all students must be able to fulfil these 

criteria. Although in such situations it may not be possible to alter the format of the 

assessment, you may still be entitled to adjustments (e.g. extra time or an amanuensis). 

Competency standards are different to the fitness to practice standards that exist in 

certain professions, such as teaching, social work and medicine. 

 

You are responsible for obtaining medical evidence of your disability/ long-term medical 

or mental health condition. Adjustments and extra support can be arranged only after a 

full diagnostic assessment and/or medical evidence is received. While the Service can 

provide screenings for a Specific Learning Difficulty, adjustments and extra support can 

be arranged only after a full diagnostic assessment is made.  

 

2. If you have a disability, long-term medical or mental health condition or a Specific 

Learning Difficulty, please contact the school as soon as possible as we are not usually 

able to arrange adjustments to teaching and assessments at short notice. The school 

require medical evidence of your condition/a full diagnostic assessment at least 4 weeks 

before the start of the relevant exam period. This is to ensure our Advisers have sufficient 

time to assess your requirements and communicate them to our Assessment and 

Conferment Office, who then implement any individual exam arrangements to which you 

are entitled. 

 

3. It is your responsibility to update us if your condition changes. We need to know this in 

order to assess if there is any additional support you need – so please do stay in touch 

with us throughout your course. 

 

6.12 Student Pass Renewal (international student only) 

 

SA undertakes to use their best efforts to assist the student if he/she requires a Student’s 

Pass from the ICA. This includes, without limitation, providing the student with advice on 

obtaining such pass, verifying the student’s enrolment and immigration status, and doing all 

such things as may be necessary to procure the Student’s Pass on behalf of the student. The 

school does not guarantee the approval for the renewal of Student Pass application. 

Such applications are subject to approval by ICA. It is the student’s responsibility to ensure 

that his/ her Student Pass is renewed in time. The school will not be held responsible if the 

Student Pass expires or is being rejected by ICA due to lateness in renewing. Not later than 

three weeks before the expiry of current Student Pass, students need to approach the 

administration staff to apply for renewal. Students are required to complete all necessary 
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forms from the school and ICA and submit them to the administration staff. The school applies 

to ICA for submission of renewal of Student Pass.  

 

N.B. The school will only process and submit application for renewal of Student Passes for 

students only if they meet the 90% attendance as required by ICA and are current in their 

payment of fees (if attendance is lower than 90%, management will consider on a case-by-

case basis such as their performance, academic results and conduct etc.). When renewal is 

approved, the student is required to go through the formalities (i.e. the same as new Student 

Pass application after getting IPA status) and pay charges to ICA.  

 

6.13 Assessment Timetable 

 

Assessment periods are detailed in the Academic Year found at the beginning of this Course 

Handbook and module handbook. Respective module leader will inform the students on the 

assessment due dates during the lesson in Week 1. 

 

6.14 Fitness to Study 

 

The school recognises that medical, psychological, behavioral or emotional problems or a 

student’s circumstances may affect a student’s fitness to study and we are committed to 

maintaining and preserving the physical and psychological wellbeing of all students. Where 

concerns about a student’s fitness to study have been raised, these will be dealt with, in a 

supportive and understanding manner, in accordance with the fitness to study procedure. 

 

6.15 Marking and grades 

 

The school provides you with marks and grades for the work that you submit for assessment. 
The detailed requirements of assessment in each module are specified in Module Booklets, 
together with indicative assessment criteria associated with different levels of performance 
and results. Each component of assessed work is assigned a percentage mark with a pass/fail 
threshold at 40%. At undergraduate level degrees are awarded according to the overall 
average mark obtained for all modules and the dissertation, with classification thresholds for 
each grade of award as follows: 
 

• First class (69.5% and above) 

• Second class upper division (59.5% - 69.49%) 

• Second class lower division (49.5%- 59.49%) 

• Third class (39.5% - 49.49%) 

• Fail (0% - 39.49%) 

 
At the end of each semester, module results and awards are confirmed by Assessment 
Boards (Subject Standards Boards and Awards Boards). Assessment Boards uphold the 
academic standards of your course and ensure that each student is treated fairly and equally 
through the assessment process. 
 

https://student.londonmet.ac.uk/your-studies/student-administration/rules-and-regulations/fitness-to-study/
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6.16 Mitigating Circumstances 

 
The mitigating circumstances process is for students who have exceptional, unforeseen 
circumstances which prevent them from attending an examination or which prevented them 
submitting coursework. If you need to make a claim, independent supporting evidence is 
required and, if accepted, this will allow you an opportunity to redo the exam/resubmit the 
coursework without penalty i.e without capping of the mark. The deadline for the submission 
of claims is two weeks from the date of the assessment concerned (i.e. the examination date 
or submission deadline). 
Claims for mitigating circumstances must be submitted, together with the evidence, to the 
Student Service Office. 
 
6.17 Mode of Study 

 

Your mode of study is determined during your application. Full-time or part-time students will 

enroll the same modules. Part-time students may request to take 1 module per semester, 

subject to the Management approval. Full-time students will attend weekday’s classes whilst 

part-time students will attend evening/ weekends classes.  

6.18 Progression 

 

At the end of each year the school considers the performance of each student and decides 

whether they have passed sufficient modules to be able to move to the next level of their 

course. Failure in modules, particularly failure due to non-submission of coursework or non-

attendance at an exam, is likely to have serious consequences for progression through your 

course. In some cases, students who cannot progress will have the opportunity to repeat 

modules that they have failed. A student who has received failing marks in three modules (60 

credits) shall be required to undertake a review of their academic performance with the course 

leader or nominee. On the basis of this review the student may be counselled/ required to 

leave the course and/or to seek readmission on a different course. 

 
Any failure to progress is likely to delay your graduation and will lead to you incurring extra 

debt. For this reason, students who think they may be unable to attempt assessment should 

seek advice from Student Service Office as soon as possible. Students may contact the 

management team at Section 1.2 for advice on possible implication for their student pass.  

6.19 Publication of Results and Transcripts and Awards Certificates 

 
Your marks will be formally confirmed at the end of the academic year, once they have been 
confirmed by the Subject Standard Board for your subject. Marks are published via Evision. 

An official transcript will be posted to Stanfort Academy on the completion of your course, 
together with your award certificate. There is no charge for either your end of course transcript 
or your original award certificate, but if your certificate is lost you will need to pay a fee for a 
replacement.  
 
 

http://student.londonmet.ac.uk/your-studies/student-administration/rules-and-regulations/mitigating-circumstances/
http://student.londonmet.ac.uk/evision/
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For employment reasons or to provide proof of study at the University during your course, you 
may need a formal transcript or study cert. There is a fee for these services, payable at the 
time of request. Requests should be made via the administrative department at SA, who aim 
to produce transcripts within 10 working days of request. You can also print a copy of your 
results from Evision and your Dean will stamp it to confirm it is valid. 
 

6.20 Reassessment 

 

If you fail or do not attempt an assessment component, you will be given one reassessment 

opportunity. If you pass this reassessment, your score for that component will be capped at 

40%. If you fail the reassessment, you must retake the module by paying the required 

retake fee. This will be your third attempt for the failed module. If you fail the retake, you will 

be given one final reassessment opportunity. 

 

In total, you are allowed a maximum of four attempts: 

1. Initial assessment (first sit) 

2. Reassessment (if the first attempt is failed) 

3. Retake (if reassessment is failed, with payment required) 

4. Final reassessment (if the retake is failed) 

 
If you do not pass the module after these four attempts, you will be disqualified. 

 

6.21 Retaking a Module 

 

If, after reassessment, you still have not passed a module, you may need to re-register and 

to take the whole module again. You are only permitted to re-register any module on one 

occasion and depend on the programme schedule. A fee is charged for re-registrations. 

 

However, you should note that there are limits on the number of modules you can register to 

gain your degree.  If you repeat too many modules, it will affect your funding, your ability to 

continue in your course and, if you are an international student, your right to remain in the 

Singapore. 

 

6.22 Course Deferment Policy (applicable only to local and non-STP students) 

 

We understand that, unfortunately, some students encounter exceptional circumstances 

resulting in them needing to take a break from their studies or delay it for a certain period. 

The University has procedures in place to support students who need to take a break from 

their studies or, in exceptional cases, modify their current programme of studies. Deferment 

may arise due to factors such as the compassionate ground or for any other valid reason. 

http://student.londonmet.ac.uk/your-studies/student-administration/taking-a-break-from-your-studies/
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Please think carefully about whether taking a break from your studies is right for you and 

please do contact your Student Service Centre for help and guidance, as during an approved 

break you will not be eligible to sit examinations, submit coursework or undertake any other 

form of assessment. 

Timeframe for processing for Deferment request: 7 working days. The decision of the 

management and the University are final.  

The maximum break permitted is one year and the maximum period in which to qualify 

for an Honours degree (including any agreed breaks) is six years. 

Terms and Conditions for Deferment 

A student who wishes to defer his/her study to a later date/ intake must complete the 

Deferment Form and submit it to the management. The form is obtainable from the 

Administrative staff. The approval of the deferment request is subject to the availability of the 

next intake.  

The following conditions apply to any request for deferment of course:  

• The student must state his/ her reason for wishing to defer his/ her studies, as well as 

the period of deferment.  All requests for deferment must be supported by official 

documentary evidence.  

• A student is only allowed to defer once per course of study. The period of deferment 

cannot be subsequently extended. The period of deferral cannot exceed 12 months. If 

student deferment period exceeds the time limited, student will be deemed to have 

withdrawn from the course and would have to re-apply as a new applicant if s/he wishes 

to register on the course again.  

• Student must contact the school to resume the course and failure to accept the course 

offered by the school will result in the automatic withdrawal from the course and only 

withdrawal policies applies.  

• Any course fee that had been paid by the student will be retained by the school, towards 

the payment of course fees when the student re-joins the course. If the student does not 

re-join the course within the stipulated period for any reason, there will be no refund for 

any course fee paid. The student will be required to pay any difference in the school 

fees, if there is a revision in school fees during his period of deferment.  

• When the student resumes his/ her course of study, he/ she may be required to purchase 

a new set of materials, if the course materials have changed.  

• Student needs to pay new FPS fees as the old course FPS is terminated upon request 

of the deferment.  

• The school does not guarantee that the same course will be available when the period 

of deferment is completed. In the event of the course being unavailable, the student may 

request a transfer to another course, subject to the approval of the management. If there 
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is no suitable course, the student will be considered to have withdrawn without cause 

from the course and be subject to the procedures resulting from a withdrawal without 

cause.  

• For the request of deferment, an administrative charge applies. The approval for 

deferment is at the sole discretion of Stanfort Academy.  

 

INTERNATIONAL STUDENTS UNDER STUDENT PASS IS NOT ALLOWED FOR 

COURSE DEFERMENT DUE TO THE STUDENT PASS VISA REQUIRMENT. 

 

6.23 Student Handbook 

 

This course handbook is among the resources that include crucial information for 

London Met students. Additionally, it is recommended that students read the entire 

Student Handbook for a thorough list rules and regulations that you need to be aware 

of throughout the study at Stanfort and Singapore. These two booklets will be used as 

legal documents as proof in the event that the students and the school seek 

clarification. 

6.24 Standard Student Contract 

 

To comply with the requirements of the SkillsFuture (SSG), all local & international students 

enrolling in private education institution (PEI) in Singapore are required to sign a Standard 

Student Contract (Version 4.0) which stipulates: 

Section 1) Definitions 

Section 2)  Course information & fees,  

Section 3) Termination And Refund Policy, 

Section 4) Additional Information,  

Schedule A) Course Details  

Schedule B)    Course fees 

Schedule C)    Miscellaneous fees  

Schedule D)    Refund Table 

Schedule E)    Refund Events 

 

Sections 7.3, 7.4, and 7.5 of the Student Handbook contain detailed information about the 

aforementioned topics. It is highly advised that you familiarise yourself with the 

aforementioned material throughout your study period and retain a copy of your student 

contract until you have obtained your award certificate. 

 

  

https://stanfort.edu.sg/wp-content/uploads/2026/06/SAHB-1-STUDENT-HANDBOOK-V6.0-02-JUNE-2026updated.pdf
https://stanfort.edu.sg/wp-content/uploads/2026/06/SAHB-1-STUDENT-HANDBOOK-V6.0-02-JUNE-2026updated.pdf
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SECTION 7: THE KEY FEATURES OF YOUR COURSE 

 

7.1 Course Specification 

 

Section B: Course Specification 

1a Level of Higher Award  
(according to FHEQ) 

BA (Hons) 

1b Title of Award 

 
BA Media and Marketing 

2 First Intake  February 2026 

3 Possible Interim Awards BA (Ord) 300 credits (min 60 at L6, max 120 at L4, 
max 120 at L5) 

Diploma of Higher 
Education 

240 credits (minimum 120 at L5) 

Certificate of 
Higher Education 

120 credits (minimum 120 at L4) 

4 Awarding/Validating 
Institution 

London Metropolitan University 

5a Teaching Institution(s) Stanfort Academy (Singapore) 
5b Collaborative Provision 

Only 
Language of instruction: English 

Type of arrangement: Franchise 

6 Total Credits (for highest 
award) 

360  
 

7 School Responsible 
 

School of Computing & Digital Media 

8 Pattern of Attendance, 
Mode of Study, and Length 
of Course 

Autumn start 
(September)  

Pattern: Full Time 
Mode: Standard / On Campus 
Length: 36 Months 

Summer start 
(June)  

Pattern: Full Time 
Mode: Standard / On Campus 
Length: 36 Months 

Spring start (3rd 

Week of Feb)  

Pattern: Full Time 
Mode: Standard / On Campus 
Length: 36 Months 
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Section C: Course Description 

9 Course Description including strategy for teaching and learning and blended/ e-
learning 

 
The BA Media and Marketing course combines the study of the media, marketing and mass communications 
providing students with authentic expertise in these areas and helping them develop their employability profiles 
in marketing, media relations, and corporate communications contexts. The course establishes a relationship 
between the critical study of media and the professional study of marketing. This degree also explores the 
multifaceted ways in which media both shape and are shaped by our diverse socio-cultural contexts, including 
the impact of marketing and corporate communications practices on our way of life.  
 
Media and marketing are inextricable linked in the commercial world, and this course brings them together as 
fields of academic study and practice. In the fabric of modern life, TV streaming, podcasting, cinema, social 
media and the Web among other media serve as channels for information, education, politics, entertainment and 
the arts as well as marketing endeavours. They are also channels for marketing goods and services and 
customer engagement facilitating corporate communications and branding initiatives. A good comprehension of 
the media landscape thus becomes fundamental for a successful career in marketing, branding or corporate 
communications. 
 
Studying the BA Media and Marketing will empower students to critically comprehend the profound impact of 
media on our social, political, and economic spheres. Students will develop a critical understanding of how media 
shapes our symbolic world influencing perceptions, meanings and values. Furthermore, they will gain in-depth 
knowledge of fundamental marketing principles and practices and develop a strong grasp of corporate contexts 
and effective media use within these within these frameworks. 
 
The course employs a blend of traditional and innovative teaching methods fostering problem-based and inquiry-
based learning complemented by reflective engagement. This learning approach is supported by diverse formats 
including lectures, seminars, tutorials, hands-on workshops, specially prepared online resources and work 
placements. Student learning experiences are also enriched through guest speakers, field trips, in-class 
discussions, teamwork and collaboration. The curriculum also integrates essential employability skills and 
professional practice. Students are encouraged to reflect on their learning journey preparing themselves for 
knowledge creation, life-long learning and leadership. 
 
A blended learning strategy is employed to enrich the student learning experience, facilitate communication 
between students and tutors and foster collaboration among students. The Canvas LMS will serve as a platform 
to support online activities, facilitate both formative and summative assessment and provide corresponding 
feedback.  Additionally, Canvas LMS will be used as a tool to access valuable online learning materials such as 
academic publications and other relevant online resources from research institutions and professional 
organisations. 
 
In addition, students will have opportunities to acquire practical skills in video and audio production, photography 
and, notably, digital content creation. Student will also develop transferable skills that hold value across diverse 
academic and employment settings. Various modules will contribute to the development of a broad spectrum of 
critical abilities and foster a creative and imaginative approach to problem solving as well as effective 
communication. Moreover, the curriculum will assist students to effectively communicate marketing concepts, 
pitch projects persuasively and navigate the landscape of the business industry.  

 

10 Course Aims 

 The aims of the BA Media and Marketing course are to: 
 

• Introduce students to a diverse range of appropriate theoretical, methodological and practical 
frameworks for understanding the media and marketing including media production, 
consumption, and symbolic meanings; and exploring the relationship between these elements 
and systems of marketing, advertising, and corporate branding. 
 

• Encourage students to master the critical analysis of media texts, institutions and audiences 
considering their historical and socio-cultural contexts, and successfully apply their learning in 
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various ways, such as work-based learning and independent project work and in particular to the 
analysis and application of marketing and advertising developments for professional practice.  

 

• Expand the intellectual and imaginative capacities of students by fostering a reflective 
understanding of the changing nature of media and marketing in society by emphasising their 
responsibilities to contemplate and the diverse ideas, values and practices that underlie these 
changes.  

 

• Enable students to develop practical and transferable skills including but not limited to media 
production, report writing, product pitching, presenting, project work and time management and 
essential marketing skills. Enabling students to take responsibility for shaping their future career 
profiles through the choices that they make in their studies.  
 

• Provide a supportive and nurturing educational environment that encourages students to pursue 
intellectual, professional, or creative development and fosters the formation of peer support 
networks within the broader learning community. 

11a Course Learning Outcomes 
On successful completion of this course students will be able to: 
 

ULO: Demonstrate confidence, resilience, ambition and creativity and will act as inclusive, collaborative 
and socially responsible practitioners/professionals in their discipline. 
 
LO1:  Demonstrate coherent knowledge of media, their contexts and an understanding of a range of 
concepts, theories and approaches appropriate to the study of mass media’s negotiations with power, 
gender, race, and class 
 
LO2: Demonstrate coherent knowledge of marketing principles, practices and processes and the 
application of these to marketing/business environments and contemporary organisations 
 
LO3: Demonstrate the capacity to apply the knowledge of media and/or marketing in critical analysis, 
research, media production and marketing practices undertaken as a part of their programme of study 
 
LO4: Demonstrate knowledge of the central role that communication and/or media play in the world of 
marketing and e-commerce at local, national and global levels, and the ability to explore and articulate the 
implications of this 
  
LO5: Show understanding of media production processes and professional practices, and the ability to 
engage with and deploy these in a range of different marketing contexts  
 
LO6: Consider critical, ethical, and analytical views other than their own, and exercise independent and 
informed critical judgement in analysis of media forms and practices and marketing tools and strategies;  
 
LO7: Formulate and sustain arguments, and/or address problems using ideas, tools and techniques, some 
of which are at the forefront of media and communications and/or digital marketing strategies; 
 
LO8:  Describe and comment upon particular aspects of current research, or equivalent advanced 
scholarship, recognising the uncertainty, ambiguity and limits of knowledge; 
 
LO9: Manage their own learning, and to make use of scholarly reviews and primary sources (such as, 
refereed research articles and original materials relevant to media and communications and marketing); 
 
LO10: Apply the methods and techniques that they have learned to review, consolidate, expand and apply 
their knowledge and understanding, and to initiate and carry out projects; 
 
LO11: Critically evaluate arguments, assumptions, abstract concepts and potentially incomplete 
information to formulate consideration and pose relevant questions in order to arrive to a solution or identify 
a variety of potential solutions to a given problem; 
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LO12: Communicate information, ideas, problems and solutions to both specialist and non-specialist 
audiences; 
 
LO13: Exercise initiative and personal responsibility, including decision-making in complex and 
unpredictable contexts.  

11b Mapping of Modules to Course Learning Outcomes 

 

Map all modules in the table below against the course learning outcomes, using the √ 
symbol: 
 

Module Code UL0 LO1 LO2 LO3 LO4 LO5 LO6 LO7 LO8 LO9 LO10 LO11 LO12 LO13 

MN4062SR √  √ √     √ √ √ √ √  

CU4002BSR √   √  √ √ √  √ √    
MC4060SR √  √ √   √ √  √ √ √ √  

MC4061SR √  √ √   √ √ √ √ √ √ √  

SM4054SR √ √  √ √  √ √  √ √ √ √  

SM4055SR √ √     √ √ √ √ √ √ √ √ 

SM4056SR  √ 
    √ √ √ √ √ √ √ √ 

SM4057SR √ √  √   √ √ √ √ √ √ √ √ 

MC5055SR   √ √ √ √ √ √  √   √  

MC5080SR   √ √ √ √ √ √  √   √  
SM5090SR √ √  √   √ √ √ √ √ √ √ √ 

SM5081SR √ √  √  √ √ √ √ √ √ √ √  
SM5084SR √ √ 

 √ 
 √ √ √ √ √ √ √ √ √ 

SM5093SR √  √ √ √ √ √ √ √ √  √ √  
LT5078SR √  √ √ √ √ √ √  √   √  
FE5054SR √   √ 

 
√ 

 

√ 

 
√ 

 
√ 

 
 √ 

 
√ 

 

√ 

 

  

CU6063SR √ √ √ √ √  √ √ √ √ √  √ √ 

CU6P50SR √ √ √ √ √ √ √ √ √ √ √  √ √ 

MC6054SR √ 
 √ √ √ 

 √ √ √ √ 
  √ √ 

MC6091SR √  √ √ √  √ √ √ √   √  

SM6072SR √ √  √   √ √ √ √ √ √ √ √ 

SM6073SR √ √ 
 √ 

  √ √ √ √ √ √ √ √ 

SM6076SR  √  √  √ √ √ √ √ √ √ √ √ 

SM6082SR 
 

√ 

 

 √ 

 

  √ 

 

√ 

 

  √ 

 

√ 

 

√ 

 

√ 

 

 

 
CS6W50SR 

√ 

 

 √ 

 

   √ 

 

  √ 

 

√ 

 

√ 

 

√ 

 

√ 

 
 

12 Reflective Learning and Personal Development Planning (PDP)  

 
Reflective learning and personal development planning are core dimensions of this course. A variety of learning, 
teaching and assessment methodologies are deployed to assist the student in their self-reflected personal 
development and in acquiring the tools to engage in living as a citizen and pursuing economic activity in 
contemporary societies.  
 
During their study, students are asked to engage with theory and practice in a way that is grounded and concrete 
as well as dealing with abstract concepts.  Reflective learning will vary across modules and pertains to both 
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formative and summative feedback on submitted written and practical assignments. Reflective learning requires 
students to engage with peers and tutors offering opportunities for students to consider and reflect upon areas 
for improvement. Theoretical-orientated modules present opportunities for students to engage with abstract 
theory and test this against concrete examples. Additionally, reflective learning plays a crucial role in the practice-
based creative work integrated into the curriculum. Assignments, ranging from essays and reports to creative 
projects and assessments in practice-based modules all provide chances for reflection on abstract theory, critical 
analysis of academic literature and policies, as well as learning through practice and hands-on experience.  
 
Additionally, PDP is integrated within the curriculum through several modules including the optional modules 
SM6082SR Media Industry Careers and CS6W50SR Career Development Learning which encourage students 
to reflect on their future career aspirations, and the ways of using their learning to achieve those aspirations. 
Specifically, SM6082SR Media Industry Careers prepares students to evaluate the media and marketing labour 
market for career development. And the CS6W50SR Career Development Learning optional module, with its 

requirement for student involvement in work activities and placements ⎯either remote or in-situ⎯ in both non-
profit and for-profit organisations, encourages students to reflect on their contributions to the workplace and the 
community. Moreover, it provides students with a realistic perspective on the career and labour market.  Also, 
the SM5093SR Social Media Strategies module helps students enhance practical skills in content creation and 
marketing strategy development which are highly sought after in the contemporary market.  

 

13 Teaching Site(s) for Course 

Other Collaborative Stanfort Academy Singapore 

14 PSRB Accreditations (where 
relevant) 

N/A 

15 Exemptions from Professional 
Body Examinations (where 
relevant) 

Insert full name of accrediting body, include latest 
review date and list the exemptions where 
applicable.  

16 Principal QAA Subject 
Benchmark Statement  

https://www.qaa.ac.uk/docs/qaa/sbs/sbs-
communication-media-film-and-cultural-studies-
24.pdf?sfvrsn=c401b481_4 

17 Other External Reference 
Points  

 

18 Admissions Requirements  

 
Minimum Age Requirement 
 

• 17 years old 
 
Academic Requirement 
 
Entry via Level 4 

• A minimum grade C in three GCE A levels in any subject (OR) 
• Completion of 12 years of formal education or high school from home countries (OR) 
• Completion of Foundation Diploma for Higher Education awarded by Stanfort Academy 

(OR) 
• Certificates awarded by other PEIs or recognised Higher Education providers in a related discipline 

with 10 years of formal education 

 
Entry via Level 5 

• Diploma in Business, Management, Marketing, Digital Marketing or equivalent local polytechnic, other 
Private Education Institution or foreign education institutions (OR) 

https://www.qaa.ac.uk/docs/qaa/sbs/sbs-communication-media-film-and-cultural-studies-24.pdf?sfvrsn=c401b481_4
https://www.qaa.ac.uk/docs/qaa/sbs/sbs-communication-media-film-and-cultural-studies-24.pdf?sfvrsn=c401b481_4
https://www.qaa.ac.uk/docs/qaa/sbs/sbs-communication-media-film-and-cultural-studies-24.pdf?sfvrsn=c401b481_4
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• Non-standard applicants with relevant professional certificates with 2 years of related working 
experience will also be considered case by case basis by the University  

 
Entry via Level 6 

• Advanced Diploma in Business, Management, Marketing, Digital Marketing or equivalent from Private 
Education Institution or foreign education institutions (OR) 

• Local Polytechnic Diplomas in media and marketing related discipline (OR) 

• 240 credits from a Higher National Diploma (HND), a foundation degree or equivalent international 
qualification in a relevant subject (OR) 

• 240 credits from year 1 and 2 of an undergraduate degree in a relevant subject at a different institution 
(OR) 

• 240 credits from year 1 and 2 of an undergraduate degree in any discipline with 3 years of related 
working experiences (OR) 

• 240 credits from a Higher National Diploma (HND) in any discipline with 3 years of related working 
experiences (OR) 

• Non-standard applicants with relevant professional certificates with minimum 4 years of related 
working experience will also be considered case by case basis by the University. 

 
Applicants with any other non-standard qualifications may apply but will be assessed on a case-by-
case basis by the London Metropolitan University. 

 
Language Requirement 

 
• English Language at GCE O-level at grade C or above; (OR) 

• IELTS score of 6.0 with no component lower than 5.5 (or equivalent); (OR) 

• Pearson Test of English Academic with a minimum score of 59 in each element (only in-person 
Pearson Test of English (PTE) is accepted, not the online version); (OR) 

• Cambridge Certification in Advanced English (CAE) with Grade C or above; (OR) 

• Completed Stanfort Academy Certificate in English for Foreign Students (Intermediate Level); (OR) 

• Obtained at least 60% for Stanfort Academy English Proficiency Test 

 

19 Work Experience  

 
Students have the option to choose a 15-credit career development learning module at Level 6 that enables them 
to engage in work experience. The Level 6 module CS6W50SR Career Development Learning enables students 
to undertake a professional activity and participate in a work placement where they can contribute their 
knowledge and skills to an organisation, company, entrepreneurship programme or business start-up project. 
Preparatory work for this also takes place at Level 5 with the L5 module SM5093SR Social Media Strategies 
familiarise students with the design and deployment of digital short-form content and the production of advertising 
media with business objectives.  

 

20 Career, Employability and Opportunities for Continuing Professional Development 

 
The BA Media and Marketing course is designed to prepare students for media-related employment in both 
corporate and third sectors. Graduates with this degree have a blend of creative, commercial and analytical skills 
making them suitable for a variety of roles in the media and marketing sectors. The skills acquired through the 
programme, that range from strategic marketing planning to effective media production and communication, 
make graduates highly employable across a spectrum of industries and positions. With the ability to work within 
both traditional and digital media, graduates can succeed in areas such as management, advertising, public 
relations, social media management, content creation, digital marketing holding specialised roles like marketing 
coordinator and/or content strategist among others.  

 
This course path not only strengthens students’ expertise in marketing but also expands their understanding of 
the evolving media landscape and application trends across diverse facets of commerce. This programme helps 
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graduates move on to further academic studies in the UK and other European countries. Many BA Media and 
Marketing graduates choose to pursue postgraduate studies at Master level on more specific career paths in 
Media and Communications, Public Relations, as well as Business programmes. Overall, this BA in Media and 
Marketing not only facilitates immediate entry into today's competitive job market but also sets the stage for long-
term career growth and academic development. 

 

21 Course Assessment Strategy 
 
The course combines practical and theoretical learning. Through its distinctive curriculum combining a range of 
media and marketing modules, the programme aims both to critically analyse the media and communications 
sectors vis-à-vis modern marketing principles and practices. It explores the connections with various industry 
sectors of media and businesses in the context of national and transnational organisations. 
 
Core modules engage students in both theoretical concepts and practical applications within the fields of media 
and marketing. Option modules enable students to extend their expertise in specific areas of interest within these 
fields. The dissertation or project modules allow students to develop an in-depth understanding of an area of 
their choosing. 
 
The course makes use of formative and summative assessment strategies. Self-assessment and reflection on 
the learning process are integral components of the modules’ assessment strategies. Assessment methods for 
each module are tailored to align with the module's aims and learning outcomes. Students are expected to 
produce a diverse range of written, audio-visual, and oral assignments to demonstrate their skills in working 
across various media while engaging with multidisciplinary concepts. They are also expected to actively engage 
in teamwork and collaboration. Students are encouraged to produce creative practice-based assessed work as 
a part of their programme of study and are required to engage with theoretical frameworks and concepts from a 
range of disciplinary contexts, as appropriate to the multidisciplinary and interdisciplinary nature of media and 
marketing. 

 
Wherever possible, the assessment strategy incorporates alternative methods for demonstrating the 
achievement of learning outcomes. The programme also requires that all students engage in academic writing, 
report writing, presenting, and creative practice. The programme is entirely assessed through coursework, a 
pedagogic choice aimed at maximising the benefits of assessment for students. Assignments are distributed 
throughout the academic calendar to minimise deadline clustering. 
 
The BA Media and Marketing uses a standardised assessment marking framework that can be tailored to 
individual assessment outcomes. Level descriptors outline the expectations for assessed work at each level of 
the programme. These descriptors are combined with a generic marking scheme that specifies the standards of 
work students need to achieve for each grade. 
 
The standardised level descriptors and marking scheme are used in conjunction with a specific assessment 
criterion for each assignment outlining the precise expectations for every piece of submitted work. This 
arrangement ensures consistency in marking and feedback across modules and promotes a uniform progression 
in expected attainment throughout the programme.  
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Section D: Course Structure 
22 Course Structure Diagram 

Level 4  

Module 
Code 

Module Title Credits Module Status 
Teaching 

Period 

Notes 
Eg. Detail 

pre-requisite; 
co-requisites; 

barred 
combinations
; alternative 

cores. 
MN4062SR Principles of 

Management 
15 

Core 
Autumn Period 

(15 weeks) 
 

CU4056SR Digital Skills 15 
Core 

Autumn Period 
(15 weeks) 

 

MC4060SR Practice of Marketing 15 
Core 

Autumn Period 
(15 weeks) 

 

MC4061SR Principles of 
Marketing 

15 
Core 

Spring Period (15 
weeks) 

 

SM4054SR Media Genres 15 
Core 

Spring Period (15 
weeks) 

 

SM4055SR Media Histories 15 
Core 

Spring Period (15 
weeks) 

 

SM4056SR Communication and 
Image 

15 
Core 

Summer Period 
(15 weeks) 

 

SM4057SR Media and Society 15 
Core 

Summer Period 
(15 weeks) 

 

Level 5  

Module 
Code 

Module Title Credits Module Status 
Teaching 

Period 
 

Notes 
Eg. Detail 

pre-requisite; 
co-requisites; 

barred 
combinations
; alternative 

cores. 
MC5055SR Digital Marketing 15 Core 

Autumn Period 
(15 weeks) 

 

SM5081SR Contemporary 
Television 

15 
Core 

Autumn Period 
(15 weeks) 

 

SM5090SR Media and 
Communities 

15 
Core 

Autumn Period 
(15 weeks) 

 

SM5084SR Visual Culture 15 
Core 

Spring Period (15 
weeks) 

 

SM5093SR 
 

Social Media 
Strategies 

15 
Core 

Spring Period (15 
weeks) 

 

 
MC5080SR 

 
Marketing 
Communications 

15 
Core 

Summer Period 
(15 weeks) 

 

LT5078SR Sustainability, 
Business and 
Responsibility 

15 

Core 

Summer Period 
(15 weeks) 
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FE5054SR International 
Business 

15 

Core 

Summer Period 
(15 weeks) 

 

Level 6  

Module 
Code 

Module Title Credits Module Status 

Teaching 
Period 

(Autumn 
Intake) 

Notes 
Eg. Detail 

pre-requisite; 
co-requisites; 

barred 
combinations
; alternative 

cores. 
SM6073SR Urban Media 15 Core 

Autumn Period 
(15 weeks) 

 

MC6091SR Brand 
Management 
 

15 
Core 

Autumn Period 
(15 weeks) 

 

SM6076SR Graphical 
Communications 

15 
Option 

Autumn Period 
(15 weeks) 

 

SM6082SR 
 

Media Industry 
Careers 

15 
Option 

Autumn Period 
(15 weeks) 

 

CS6W50SR Career 
Development 
Learning 

15 
Option 

Autumn Period 
(15 weeks) 

 

CU6063SR 

Creative 
Research 
Dissertation 
Project 

15 

Core 

Summer 
Period (15 

weeks) 
 

 

CU6P50SR 

Creative Practice 
Dissertation 
Project 

15 
Core 

Spring Period 
(15 weeks) 

 

 

MC6054SR Corporate 
Communications 

15 
Core 

Spring Period 
(15 weeks) 

 

 

SM6072SR 
 

Genders, Bodies 
& Identities 

15 

Core 

Summer 
Period (15 

weeks) 
 

 

23  Part-time Structure 

 
NA 

24  Modules Required to Gain Specific / Interim Awards 

 
All core modules are required to gain the BA (Hons) Media and Marketing awards.  
 
Awards below this can be gained with any combination of modules on the programme to the 
requisite credit values; these can be made-up of core or option modules from the programme 
or suitable alternative option modules agreed by the course leader.  
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25 Course Specific Regulation 

 
● N/A 

 

 

 

 

 
 

 

Section E: Systems Codes – responsibility for completion is as indicated 

London Met Course 
Codes 

(Systems Office) 
Please insert the course codes alongside the course titles. 
 

Route Codes 
(Systems Office) 
Please insert the route codes alongside the course titles. 
 


